





I \Who We Are & How We Got Here

ACADEMIC PERFORMANCE
STUDENT VETERANS HAVE HIGHER ACADEMIC
PERFORMANCE (GPA) COMPARED TO

& TRADITIONAL STUDENTS

M AVERAGE STUDENT VETERAN GPA
m AVERAGE TRADITIONAL STUDENT GPA

POST-SECONDARY COMPLETION

STUDENT VETERANS’ COMPLETE THEIR
EDUCATION AT RATES SIMILAR TO THE
NATIONAL AVERAGE AND HIGHER THAN
OTHER ADULT LEARNERS

g:IUgENTVETWN COMPLETION 540,

NATIONAL COMPLETION RATE 53%

ADULT LEARNERS (FIRST 39%
ENROLLED AT 25 YEARS OR OLDER)

VETERANS USING THE
POST-9/11 GI BILLTO EARN
HIGH-LEVEL DEGREES
BACHELOR DEGREES 43%

ASSOCIATE

DEGREES 2%
GRADUATE
DEGREES 20%

CERTIFICATES 10%

DIVERSITY

STUDENT VETERANS ARE MORE LIKELY TO:

-

) BE OLDER;
) BE MARRIED;
&) HAVE CHILDREN;

HAVE A DISABILITY;

) WORKING FULL OR PART-TIME;
) FIRST GENERATION STUDENT

HISTORY OF SVA

* 20 chapters in 2008

* More than 1,500 chapters in 2020 in all 50
states and three countries overseas



I Highly Motivated & Highly Engaged

96% of the veterans in our

q
survey reported they were
; ) o likely to vote in the 2020
b ! Presidential Election.
SR

RN T DR

OF STUDENT VETERANS
USE THE GI BILL TO EARN
MULTIPLE CERTIFICATES

*DEGREES. L

Post-9/11 student

veterans have

chosen majors in \

business, health, R ’ 91% of student veterans are

and STEM fields. R < worried COVID-19 will impact
their educational goals.




Global Consumer Trust: 0
Media Today Peer Recommendations — 92% 4 6 / 0
0 TV Ads - 47% use their
0 Social Media Ad Platforms — 36% smartphones

: for news in bed
; Online Banner Ads — 33%
Of adUIt Internet users Source: Reuters Institute

are social media users SR

% of U.S. adults ineach age group who say they use ...
Source: Global Web Index

50+ 30-49 2529 1824

Americans have an average of fouTus ks
8 social media accounts ——— ot

(up from 3 in 2012)

Source: Global Web Index

Instagram 160 e71

Twitter 14 @ e 45 Source: Pew

0 20 40 60 80 100



I Social Media Today

Number of people using social media platforms, 2004 to 2019 -

Estimates correspond to monthiy active users (MAUs). Facebook, for example, measures MAUS as users that have
logged in during the past 30 days. See source for more details,

Facebook
2 billion
YouTube
1.5 bilkon
Whatsapp
1 billkon .:Jgga;m
Tumbiy
500 milkon TikTok
/ Reddit
—n Twitter
Pinterest
Snapchat
P MySpace
2004 2006 2008 2010 2012 2014 2016 2018 2019

Source. Statsta snd TNW 2019 cC BY



I Viobile First

By 2021, well over
half of all users will
be mobile-only e

39.2%
46.8°

44.8% 53.8%

6 in 10 Facebook
users only use mobile o% vl

US Social Network Users, by Device (% of lotal)

Source: eMarketer



B Scarch Engine Optimization (SEO)

Previously
* Repeat long-tail keywords 5-7 times in your content.
* Beat the system to move up the ranks in search results.

Today
* Organic results are scanned in real time by Al to judge
relevance.

* Top spots are reserved for those willing to pay.



Google

(-
Jol

best college for veterans X

QD moges Q Maps O Shoppng | More Settings  Tools

Colleges/Universities / Veteran

Ad - startamw apus eduw/miitary ~

Military & Veteran Friendly | American Military University

Join 64,000+ US. military men and women eaming degrees at American Milltary Universty. AMU
offers 200+ degree and certficate programs for military and veterans. Learn More! Flexible
Schedule. Affordable Tumion. 8 & 16 Week Courses. Monthly Starts.

Tuition Explore AMU
Affordable tuition on Associate, AMU can help you achieve
Bachelor's, & Master's programs educational & professional goals

Ad - degrees sohy edu/military/veterans ~

SNHU® Proud Military Supporter | A Yellow Ribbon College

Top 10 Milnary Friendly® School snd Yellow Ribbon Program Pacticipant. Apply Today! At SNHU
We Are Proud %0 Provide Students From All Over the USA the Chance 1o Succeed. Military-
Devoted Advisors. Military Financisl Aid. G 1. Bib® Eligble

Military Friendy® - Accredited University - Learn More About SNHUS

Ad - workdcampus psuedu/ ~
We Are, Military Friendly | Penn State World Campus | PSU.edu

Eam your MSCHE accredited degree at your pace through Penn State online. Choose from.

www.usnews com » Education » Colleges ~

2021 Best Colleges for Veterans = National Universities | US ...
Here are the best colleges for veterans. Stanford University. Dartmouth College. Brown
University Comell University. University of California-Los Angeles. University of Califormnia-

¥yS..
Webater Gro

A

A

Best Colleges for Veterans national universities

These are the top-ranked schoots in the 2021 Best Colleges rankings that participate in federal initiatives helping veterans
and active-duty service members pay for their degrees. Read the methodology »

To unlock full rankings, SAT/ACT scores and more, sign up for the U.S. News College Compass!

SUMMARY v

(GJOIOIC)

BEST
COLLEBES

A
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best colege for velerans in lexas x L Q

A W vews D vages O Maps B Videos | Maw Setegn  Took

Vista College

Teeas ARM San Jacrto

Colleges/Universities / Texas / Veteran

of

A

MousonCle.  Vista College

Housaon San Amone)

Salt Lake Oty Irtemanonal College Cen.
Lasedo Pasacdena Colvado Sp.

M - Segrees snhy edu'miltary/vetecans v

SNHUS® Proud Military Supporter | A Yellow Ribbon College

Yop 10 Mitary Friendiy® School and Yeliow Rbbos Program Partcipant. Apply Todey! A1 SN0)
We Ave Proud 10 Provide Students From A Over the USA the Chance 10 Sucoeed. Yellow Ribbos
Parscipant G| BEE Eigtie 200+ Degrees. Mitary Firancial Ad

Military Friendly® Affordable Online Degrees

Top § Miltary Friendiy® School Focoen Tution Rates Sece 2012
For 20002001 Apply Todey' Gt vl & Apply Today'

Ad - 100107 00U 6O Y ¥

A

Military & Veteran Friendly | American Military University

Join 64000+ U S mitary men and women eaming degrees 3t American Military University AMU
effers 200+ degree and certficate programs for milltary and veterans. Learm More! 8 & 16 Week
Courses. AMortable Tuton Mosthly S1ans. Fleoble Schedule

Tumon - Explore AMU - Freedom Grant - Apply Now - Request informason

M wen ngo et v
Online Veteran Education | Univ of Maryland Global Campus

Study Az A Respecied S1ane Usiversity That Has Served The U S Avmed Foroes Since 1947,

W niche 0om « Colleges « Al Coleges » Veterars ~

1| colLeces

2021 BEST

=
=

NICHE

A

2021 Top Colleges for Veterans in Texas - Niche
Exploce the 2021 Top Colleges in Texas for Veterans. These rankings use data hom the VA and
e US Department of Education 1 hghhgi top colleges Bhat

wrn collegefactusl com » veterans » scuthrwest : lexss ~
Top Colleges For Vi : Texas Ranked. (page 1 of 10)

Compare colleges and eniversities i (Texas) via Colegefactial Best College Rankings for
Veterans bats, then dril deeper Into statistics for sach college %o

sews stenas od » 207001/1) » taustnis-the-best<co . v

UT Austin is the Best College for Veterans in Texas and No. 6 .
Jan 15 2000 ~ S Natonwide AUSTIN, Texas — UT Austin 18 the No._ & best college for veterans
0 D country and the Best I Taxas, ac0onding 10 3 new ranking from the caresr webste Zippsa.

A




Educating The Military Is Our #1
Mission
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I Do we really need to be more friendly?

VETERAN FRIENDLY | i @ o
I COLLEGES

i
VETERAN FRIENDLY SCHOOLS & COLLEGES

e

MILITARY-FRIENDLY
SCHOOLS

——

BEST
% COLLEGES W

MILITARY FRIENDLY UN

R\ oan /M

> [ BesTvatlE schooLs ) < _—
N~ .







I \We Need to Shift...

MINDSET
Deficit Mindset Asset Mindset
MESSAGE
Veteran Friendly Veteran Inclusive
TACTICS
Wait to be discovered Meet people where they are
MEASURES

Outcomes




I |s this what student veterans look like?




I \indset Shift

Student Veterans:

A positive success story on your
>tucent veterans

graduate at a ] " / i ' Cam us
rate that is 5% p )

mgher than the
national average




s Student Veterans

’

B Today




Imagery

* Show the life cycles of §
student veterans:
service, school,
career, family, and
more.

 Demonstrate diversity
& inclusion in all
imagery.

* When possible, use
real photos instead of
stock.



I Telling Your Story

What's Your Core Story?
e  Your core story articulates who you are, what you do, and why it matters.
° Brand attributes
° Target audience

° Point of difference (unique value proposition)

Types of Media
° Owned: your channels
° Earned: free publicity
. Shared: mutually created by customer & brand

° Paid: purchased and targeted




WHO WE ARE

Student Veterans of America is the premier organization leading service,
research, and advocacy for veterans and higher education.

OUR VISION

Empowering student veterans to lead and live their best lives,

OUR MISSION

Act as a catalyst for student veteran success by providing resources, network
support and advocacy to, through, and beyond higher education.



WHAT WE DO

Student Veterans of America (SVA) elevates the academic, professional, and
personal development of veterans in higher education through chapter
programs and services, outcomes and impacts research, and advocacy at
every level. With a mission focused on empowering student veterans, SVA

is committed to providing an educational experience that goes beyond the
classroom. Through a dedicated network of more than 1,500 on-campus
chapters in all 50 states and three countries overseas representing more than
750,000 student veterans, SVA inspires yesterday’s warriors by connecting
student veterans with a community of like-minded chapter leaders. Every day
these passionate leaders work to provide the necessary resources, network
support, and advocacy to ensure student veterans can effectively connect,
expand their skills, and ultimately achieve their greatest potential.



BRAND PERSONALITY Y Humble Y Informative

* Supportive * Hopeful * Positive

% Strong % Honorable % Respectful

% Proud % Confident % Empowering
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SOCIAL CONTENT
STYLE

SVAS comsent s pided by the
different phanes student velerans
e perie e INn 1Ay OUrMmeys
estabinhing a narrative around

these individaah in 2 profesional

mannes

AS SVA has 2 siroeg line up of
eVeREs and activatsons, inciuding
informative corsgent about thear

everis b important s well

Whenever here s fext, ensure il s
readabnie by adding » SOF Overay
or pdacing it in a clear space within

the frame

> 7%

STUDENT VETERAN.

OF CHAPTER LEADE RS

*WOMEN.

Inspiring

Tomorrow’s
Leaders






Campus
PR/News

Organic
Media

Alumni

SVA Chapter
Engagement

Paid Media

Email
Outreach

SVA HQ
Engagement

Higher Ed
Publications

What else...?



I Pay-to-Play

Organic Media
* Onaverage, only 4-6% of your Facebook fans will see an organic post.
*  Every platform uses algorithms to limit your free reach.

* There are also limits to the types and formats of content and calls-to-action.

Paid Media

* You must use paid promotion to ensure your content is seen by the right audiences.

*  You can use look-alike modeling to find additional people to reach.

* You can take advantage of smarter formats like native forms and call-to-action buttons.

* You can retarget once you create interest.



I Paid Media

REACH O ® Reach relevant audiences through

TARGET (

LEARN (

)o

various targeting capabilities:
geographic, demographic, interest-
based, behavioral, contextual/keyword,
retargeting, other data.

Bypass organic limitations by increasing
your exposure to key audiences.

Leverage the power of algorithms and
allow the systems to optimize toward
best-performing audiences, creative, and
content.

EXPERIMENT (5

use DATA (

)

Measure campaign success and inform future
strategies

A/B testing

Lookalike modeling

Conversion rates

Cost per conversion

Owned: database/CRM, existing students,
alumni

Demographics: What platforms know: age,
gender, military service, income, location, etc.
Third-party: Lists, opt-ins



I SVA Chapters = Your Ambassadors

VillanovaVets \\// g
Great to have student veterans at @VillanovaU in our @
@

llanovaCPs. . !

wazzustudentvets « Follow
oy 10

@ Michael DiMaio
@VillanovaCPS @VillanovaVets Ignite Change Go Nova #Veteran®™

reedom91313 - Aug 16

h’ uscvets1776 « Follow

wazzustudentvets Yesterday student
leaders joined @veteran_outdoors for a
great day catching Chinook salmon!
Many we fought and 2 big kings we're
put in the boat!

#fishingss #ishing #buoy10 Sastoria
#gocougs Mstudentveterans Mvetersns
#usarmy ¥airforce Fusme
#wsupuliman

= cadhe

3 hrangehuntis AAA
VETERAN . highrangs ing

e claudettes.narrative Thank you
@veteran_outdoors for the
opportunityll Learned so much

oQv A

16 likes

oy Socktonsvo « Follow
T Stockton University

Q svo_sdsu « Following
San Diege

svancstaty
NCSU Belttower

@ svancstate Our very own @hlakers
and @chris_lewis. 6 representing
vateran studonts and alumnl last woek
over the unveiling and installation of
the new set of balls for the @ncstate
memorial bell tower,

iy S10Ck10nsvO Student veterans from
=" Yom O'Donnell's leadership class
" s and
WV Veteran John Thomas. M
Thamas, 92, wil be visiting Professor
O'Donnelr's veteran experience course
in the spring. The class, whie not
required is & must for student veterans!
Bstcertveteransotamerica SWWE
#stacktonuniversity

' jowinston = = w m

@ rosin s oo orcomieg
5 Ko o st meeting!  you missed us,
'l S00 o Ficey forthe 8601 )

#5VAeads SSVO Fstudentveterans
#SVA SWeAreSVA
#studentveteransofamerica #SDSU
#veterans Raztecs Ramy Bnavy
#enacinecaeps Bairforcs #cg
@studentveterans Bprudential
#sandiegost

One of NC State’s most recognizable
symbols, our Memorial Belltower, had a
special delivery this week - the belis!
Originaly built to honor NC St
alumni killed in World War I, the
Belitower will now also hold belis

=oQvVv R

13 likes

4 sentinelsotfreedom Evervone here

oQdg H

§ Uked by 121c0smo and 27 others.

Qg A

65 fikes.




I Consistency is Key

Looking ahead, we plan
to roll our additional
resources for SVA
Chapters that are
compatible with
campus branding.

UNIVIRNMTY OO
SOUTHIRN CALITOENIA

UNIVERSITY OF
SOUTHERN CALIFORNIA







I 1t's Complicated...

Traditional Attribution Model

Take Action

78% of marketers say
tracking ROl is their biggest
challenge.

Source: Lingia

The rest are probably lying.



I Scven Touches

* A physical connection, such as meeting at a
networking event

* Seeing an ad, either physical or digital

e Seeing your logo, maybe as a sponsor or on a
brochure

* Seeing your social media posts in a news stream

* Receiving your e-newsletter or other email
marketing piece
* A phone call

* A word-of-mouth mention by a friend or colleague

Source: Social Media Today



I 1t's Complicated...but we can measure everything:

Google Analytics

Your Email
Platform

Hotjar

O °

Track website visitors, behaviors,
demographics, sources of traffic,
conversions, and more.

Depending on your platform,
track deliverability, open rates,
click rates, reply rates, and
conversion rates.

Heatmap your webpages, track
user behaviors, ask for real-time
survey feedback.

Ad Platforms (5 e Cost-per-mile, cost-per-click, cost-per-

Outcomes C

conversion, A/B testing results, and
conversion rates.

) e Event/Webinar Attendance, requests
for information, enrollment, surveys,
etc.







Leadership
Institute

Apply by Oct. 14

bit.ly/sva-li




Veterans Day



NATCON

JANUARY 7-9 202 1

Learn Today. Lead Tomorrow.



Stay in touch:

Ryan.Rabac@studentveterans.org | 202-223-4710 ex. 502

www.studentveterans.org
https://www.linkedin.com/company/student-veterans-of-america
facebook.com/StudentVets

@studentvets

@studentvets

contact@studentveterans.org

202-223-4710

EO0O0E@3AAEA



